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wish to extend my wishes to all On Press readers for a
happy and prosperous New Year.
For Komori, 2004 was a year of growth and excit-

ing developments that hold great significance for the
future. First, last year was a ‘Drupa year,” and our experi-
ences there confirmed that the industry is turning toward
investing in printing presses on the basis of performance,
quality and productivity rather than brand status or person-
al relationships, which is unquestionably welcome news
for Komori. Additionally, at Drupa, | was able to talk with
the chief executives of leading printing companies, and we
found ourselves in near-unanimous agreement on the over-
arching equipment issues — the importance of reliability,
ease of operation, short makeready, and reduced waste.
These leaders stressed the significance and soundness of
Komori’s current product development programs. The busi-
ness world of today, however, requires that the printing
industry manage its future in good times and bad, through
the ups and the downs.

Setting the conditions for business success must begin by
looking again at the inherent strength of printing. Komori’s
award-winning 2004 and 2005 calendars were designed
and produced to illustrate the potential of value added
printing. And the flurry of awards and inquiries we’ve
received demonstrates the power of this idea. Attaining dif-
ferentiation through added value printing is emerging as a
core strategy. We call this the ‘specialize and concentrate’
approach, and we are confident that Komori is unrivaled
in products that empower the printer to succeed with this
strategy.

Finally, Komori Corporation will always be committed to
refining printing technologies and making valuable prod-
ucts that contribute to the industry and its future.

Yoshiharu Komori
President and CEO
Komori Corporation

Feature

| Specializing's Promise

‘ For sheetfed printers, the future lies in adding
value. A look at the potential of UV printing and
UV coating as a core strategy for profits.

Case Studies

Succeeding at Specialization

Hakusan Printing of Japan and Great Western Industries of Dallas have
struck printing gold by 'specializing and concentrating' on UV printing
with new substrates.

User Profiles

| LS-40: A Perfect Match for
| Differing Market Conditions

Three different printers — in New Zealand,
Australia and Belgium— select three different
LS-40 configurations to match varied competi-
tive situations.

Viewpoint/Users
Viewpoints: Industry Journalist

and Spica Users

Rod Hayes, technical editor of UK-based Printing World, looks at
Spica from a journalist’s vantage point, while users from London, the
Netherlands, Tokyo, and Turkey report on their Spica experiences.

‘ Events
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| Reaching Out to Customers:
Shenzhen and Chicago

An open house at Komori Shenzhen in China
and Graph Expo in Chicago highlight
customer outreach.

Graphic Arts

The Making of the Komori 2005 Calendar

Graphic artist Koichi Sato and Toppan Printing Director Katsumi
Kumakura discuss their individual roles and collaboration in creating
the Komori 2005 Calendar.
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